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HERE’S HOW EVERYTHING STARTED... 

When originally connected, brand Hekima Skin Care (HSC) 
promted for a rebrand. Their existing brand limited their 
target to perimenopausal and menopausal, maturing AA 
women. Due to the growth of our 2023 rebrand collaboration, 
HSC expand their target audience and product lines. 
Introducing HSC Kings Collection, a mens line created for 
maturing men who prioritize indulgent self-care & luxurious 
skin care experiences. If that made you excited, check out 
HSC   products here. 
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OKAY, LET’S SET THE SCENE...  

To broaden its target audience and include men, the brand 
transitioned from rose gold and mauve tones to a refined 
palette of gold and purple. This shift was designed to evoke 
a more regal and premium feel, aligning with HSC’s goal of 
offering an elevated and inclusive brand experience.
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BRAND STORY 

The Hekima Skincare brand refresh was a thoughtful 
evolution aimed at honoring its core values while broadening 
its appeal to a more inclusive audience. Rooted in the 
meaning of Hekima—wisdom—the brand refresh sought to 
visually convey the richness of tradition, premium quality, 
and the celebration of diversity.

The evolution of the brand, included the introduction of regal 
gold and purple tones, reflects its dedication to a refined 
and inclusive aesthetic. By expanding to serve a broader 
audience, Hekima Skincare continues to inspire confidence, 
balance, and a sense of luxury in self-care routines.

MIST

APRICOT

PINK PEARL

FRENCH LILAC

PLUM
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SOCIAL MEDIA MARKETING 

On social media, the refresh was designed to reintroduce the brand with excitement while reassuring 
loyal customers of the same trusted quality. The visuals, featuring diverse skin tones and vibrant 
product photography, emphasize the message: “Same Hekima Skincare, Fresh New Look.” The design 
strategy ensures Hekima stands out as a premium, compassionate brand for everyone.
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COMPASION 
FOR  
MELANATED 
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COMBINED
MIXED
PACKAGED  
WITH LUXURY & LOVE

SOCIAL MEDIA MARKETING 

The refreshed design speaks to a broader audience, celebrating melanated skin and its unique 
needs. The transition from rose gold and mauve to purple and gold reflects the brand’s growth while 
maintaining an authentic connection to its roots. This thoughtful change signals Hekima Skincare’s 
dedication to inclusivity and its commitment to embracing all genders and skin types in a way that 
feels modern and aspirational.


